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Ethical Issues in Business: McDonald
McDonald is among the largest food chains in the United States of America and worldwide. It is famous for its symbols which are comprised of golden narches. The food chains are 34,000 throughout the globe and get about 69 million customers on a daily basis. (McDonald’s Annual Report, 2011). The food chain is spread across 118 countries globally.
MacDonald was formed in 1948 by two brothers, Dick and Mac McDonald. The chain of restaurants opened its doors with the aim of serving drive-in customers and mainly serves Hamburgers. Unlike in the past, the food chain has resorted to selling junk foods in its food chains all over the world and that has made it to become a target of criticism from health activists. The contentious issue about its products is serving unhealthy foods that have high sugar and fat content. The chain of restaurants has also been attacked for selling food with additives that pose a risk problem to customer's health in many countries including the United States of America. 
According to Wilson (2009), the rise of print and internet-based nutritional information in countries like India, China, Holland, Russia, United Kingdom Belgium, and Sweden; there is an influx in criticism of McDonald’s products in those countries. However, despite the criticism from some quarters, there are still many customers who buy these foods because some of the products have nutritional information that suggests they are healthy. At this point, customers have become confused and some disregard nutritional information and buy the products.
In the midst of criticism of McDonald on its unethical way of doing business, the food chain has resolved to get in Corporate Social Responsibility and business ethics activities. The company has been held guilty for being the cause of lifestyle diseases such as obesity. Bearing in mind the impact that such allegations may have on its performance, it has introduced healthy foods in its menu as alternatives to those who are concerned about their health. However, they continue to sell unhealthy foods such as burgers. Furthermore, it has actively participated in development and dissemination of information on healthy living and proper nutrition as a way of showing its concern about its customers. Wilson (2009) says that its food products are beginning to have reduced saturated fats and sugar that are major causes of cardiovascular diseases. On the other hand, they are producing bans that are made from whole grains and finally it has started doing charity work among children and organizing community campaigns against unhealthy lifestyles. 
Despite the corporate Social responsibility activities, McDonald has continued to advertise its unhealthy products. Annually, it spends billions of shillings marketing its unhealthy products globally. Therefore, the company is double-faced in the sense that it purports to be concerned about the welfare and health of its customers, but on the contrary, it deliberately markets and sells unhealthy foods to its customers. Furthermore, it does not disclose to customers the side effects of consuming the products especially the hamburgers and meat products. 
Considering the unethical business operations of McDonald that involves spending hundreds of millions of shillings advertising its unhealthy products, I would advise the top management of the food chains to develop codes of ethics for marketing the products.  They should also take stringent measures in ensuring that its marketers abide with the codes to ensure that they don’t give wrong information about their unhealthy foods to customers who may not be aware of the consequences of consuming the products for a long time.
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